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Who are Jami?

oEstablished in 1989 by parents, relatives and friends of 

people experiencing mental illness and distress.

o30 years later Jami’s services retain a sense of community 

and connection embracing peer support.

oWe have a multi-disciplinary team and work with adults, 

carers and young people

oWe are the lead agency within the Jewish community 

specialising in non-residential mental health services and 

will become part of Jewish Care in April 2024



Telling our story today

The context :-

• Working with the Jewish community – cultural and 
faith nuances

• Jami’s suicide prevention work

• Our partnership approach

• Our process and learning

• Work with Grassroots Stay Alive App and the 
Barnet award winning campaign

• Challenges of community work

• Reflections and continuing the work



Developing 
bespoke suicide 

prevention 
programmes for 
the community

Specialist 
training for all 

staff and 
volunteers from 

Grassroots

Community 
engagement and 

learning

Specialist 
postvention 

guide, resources 
and service 
delivered by 

Jami and ERIC in 
schools Jami suicide 

prevention 
strategy



Suicide Prevention in Barnet

Barnet Suicide 
Prevention Partnership

2014

First Barnet Suicide 
Prevention  Strategy 

2021–2025

Annual update to 
HWBB

2022 & 23

Strategy Action Plan 
Refresh

2023–2025



Foundation for action

• Insights from data, research, and people with lived experience

• Leadership and collaboration

Prevention of suicide and self-harm

• Awareness

• Interventions

• Services & Support

• Wider determinants of mental health and wellbeing

Post-vention

• Bereavement support after suicide

• Community Response

Barnet Suicide Prevention Strategy Framework



Barnet Suicide Prevention Campaign 
October – December 2021

Suicide 
Prevention 
campaign

Direct engagement 
delivered by 

Community Barnet

24-hour accessible 
digital resource 

Grassroots Stay Alive 
App

Peer to peer support 
delivered by 

Andy’s Man Club

 

Aim: To prevent mental ill-
health and suicidality amongst 
working-aged men



Jami’s Suicide Prevention 
Strategy events and actions



Suicide Prevention Campaign in the Jewish press



How many people are affected 
by one suicide?

135
Cerel, J; Brown, MM; Maple, M; Singleton, M; Van de 

Venne, J; Moore, M; and Flaherty, C; How many people 
are exposed to Suicide? Not Six;. Official Journal of the 

American Association of Suicidology (2018)



How many people are affected by 
one suicide
in the Jewish community?

270…

Our estimate



Pikuach nefesh
Preservation of Life in Judaism

‘Anyone who saves a life is as 

if he saved an entire world’

Talmud (Sanhedrin 37a)



Our process

• Working together as part of the Barnet Suicide 
Prevention strategy group

• Jewish community targeted alongside people from 
Eastern European communities and men particularly 
building industry

• Community listening events – online and in person –
widely advertised by both Jami and Barnet 

• Analysis of data collected and qualitative feedback

• Community events were run alongside social media 
campaign promoting the Stay Alive App



Community Conversations
Insights

• Shame and stigma were widely spoken about in 
relation to being barriers to seeking support

• Concerns and anxieties about young people

• An awareness that the community needs to address 
the specific needs in this area for neurodiverse people

• Interest in suicide prevention training – over 50% of 
those we spoke to would like to access new training 
from Jami that is culturally and faith nuanced



Community Conversations
Insights

“Reaching out for help takes considerable mental 
strength”

“I’d rather have kindness and empathy than 
professional knowledge.” (In relation to peer support)

“It’s very hard to take the first step to help..”



Community Conversations
Insights – Faith specific ideas

• Looking at suicide from the perspective of Jewish 
texts

• Charedi community’s sensitivity to ‘imposing 
issues’ on others (need further research to test this)

• Praying for people with mental health concerns 
explicitly included in ‘prayers for the sick’

• Encourage clergy to train in suicide prevention to 
be able to sing from the same hymn sheet –
standardisation of response in communities



Transferring our learning to 
your community

• How would you consult your community? What 
might be the barriers to these conversations?

• What might be useful from our experiences 
translated to your community?

• What might be the challenges of a community 
specific suicide prevention programme?



Results
• The second round of the digital campaign reached more 

people, resulted in more interactions and led to an increase in 

downloads as well as an increase in use of local resources and 

services

• Jewish community was the most reached and most responsive, 

best performing ads – partnership with Jami was essential on 

finding the audience

• Dating apps created the highest number of impressions and 

clicks.

• HA8 consistently has the highest impressions of all postcodes 

(a large Jewish community live here)



Creative suite

19



Thanks to our partners
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